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attack, other cancers
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• This change appears to have grown out of 
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percentage of hospitals 100% smoke-free in 
NC

• A total of 66 NC hospitals have gone 100% 
Smoke-Free Campus-Wide in Recent Years.

• This change appears to have grown out of 
the Tobacco Free Schools Movement.

• No other state even comes close to the 
percentage of hospitals 100% smoke-free in 
NC



For information on the Healthy 
Hospital Initiative

For information on the Healthy 
Hospital Initiative

• Melva Fager Okun, PhD at 
melva@ncpreventionpartners.org
or at 919.969.7022, ext. 3#. 

• Melva Fager Okun, PhD at 
melva@ncpreventionpartners.org
or at 919.969.7022, ext. 3#. 

mailto:melva@ncpreventionpartners.org
mailto:melva@ncpreventionpartners.org




Smoke-Free is Good for BusinessSmoke-Free is Good for Business
• Research has consistently shown that smoking 

restrictions do not have a negative impact on 
restaurants and bars. (CDC MMWR, July, 5005)
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policies were in place. (NC Medical Journal, 1998)
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• Nearly 65% of respondents said they would 
support or strongly support a NC law to ban 
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employees in NC should be able to work in 
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• NC has had a a “dirty air law” since 1993 that requires 
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• This law PREEMPTS (prohibits) stricter local rules.

• Local Boards of Health that passed restrictions prior to the 
“dirty air law” were sued and lost the power to restrict 
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• Your CD includes a letter with a mail-in 
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• Coalitions of teens and adults can help with 
this easily by using restaurant stickers that 
go on the bill.
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• “I did it mainly out of consideration for 
customers who don’t smoke, like children 
and people with allergies. But I’m not all 
altruistic, because it will help me in the 
turnover of booths. People sit there and 
have a nice leisurely cigarette, and then 
another, and there are people standing at 
both ends waiting for a booth.”
– Jean Freedle, owner
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• We aren’t going to leave you all alone with 
the CD.

• The Tobacco Prevention and Control 
Branch is here to help!

• Call the TPCB for advise and assistance as 
you put together your campaign (919) 707-
5400.
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Start protecting their health – today!
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